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Personal Brand Development Plan.
The brand elements that are recently descriptive of me.
I am Alexander Ryan. I minister as an example to serve as an inspiration to the rest of the people using my personal story. Before, I was a renowned professional athlete but now serving as a lifestyle entrepreneur. I believe to emerge as one of the best brands to serve as an example out there. I went from playing football professionally. My new professionalism came to an end after an injury that led to the breakage of the ulnar bone for my right harm and shifted my career to transacting business, and this has been my lifestyle lately. I developed an oversight of getting afresh and developing my career from a humble background with the limited skills that were in me, ultimately becoming among the best-selling author in Texas City.  
The secret to success has been achieved by educating and coaching others on how to build a lifestyle business around what I have passion for that has been facilitated by my tertiary course on Economics and Finance as well from my personal experiences. I am passionate to encourage others to reinforce others to indulge in business activities that they have passion for and reach greater heights and have a posh life.
On my road to greatness, I have ventured into the massive creation of an extensive email list. I found it necessary to capture more of the visitors to my flourishing website so that I could help them to grow an organization that gives them a chance to a life that they need. To encounter this, I used an online questionnaire, which enhanced me to promote the growth of my email by a staggering 39%. Among other considerations to the growth of my email is by initiating the email with a marketing plan by clearly understanding the lay of the land, what I had to offer, the target audience, among other essential considerations.


Other brand elements that I desire to develop.
I have a desire to develop a digital audio file that will be internet enabled. Its functionality will be based on enhancing downloads by mobile and computer devices. It will be available as a series whereby new installments that will be automatically available to the subscribers. There will be a more natural way to listen to podcasts via a steadfast podcasting application. Dozens are readily available, and this may confuse the user on which one to select. To take care of this, I would recommend the use of Pocket casts that are accessible by the use of a windows phone, android, and iOS. The popular way to search and to listen to the podcast on a computer is through Apple's iTunes software. It has a devoted section of the podcast that has a listing of thousands of different types of episodes as well program strands with a built-in system dedicated to download episodes and conveying them to an iPhone or iPod. 
For the sake of developing my brand identity, I will consider other essential brand elements. There are so many different ways to experience a thriving brand other than just a logo that man people are used. Theme Line will be my priority as it will help to state the position of the brand in a fast way possible. Mastery of these lines causes an impact that has long-run effects. Borrowing the idea of the time that Geico has been their famous ads on a timeframe of 15 minutes could arguably save an entrepreneur by 20% or even more on car insurance. This enhances communications of a brand to create some sub-themes that initiate it to come to existence. Another essential element to consider is the physical shape. Just like the different shapes of a Coca-Cola bottle, which can be applied as a brand identity element, the idea can be borrowed from it. Another example is the Volkswagen Beetle. Both have distinctive shapes that are trademarked features of those brands.


[bookmark: _GoBack]To describe my most substantial brand factors and my weakest brand factors.
	I have a list of influential brand factors that lead to achieving a successful brand strategy. The brand strategy serves as a crucial long-term aspect of any running business. The branding strategies that a potential entrepreneur chooses will elaborate on whether you enjoy the benefits in the future or not. The aim should not be only on making transactions but also invoking an image of my business in the scope of a present marketplace. Some of the vital aspects are to define the value of the brand and its purpose. I begin by opening with a simple idea and then developing into a plan. This finally transformed into a business. What I put into account is defining my brand before starting on my branding. The questions that always linger my mind are what my company does? What value does it add to the market place? After I figure out the extent to which my brand is of use, I advance to create and implement the mission of my brand or purpose. Each brand at the professional level has its purpose. It is a typically leveraged via marketing campaigns. For example, the mission of my former competitor in athletics is to bring about innovative ideas as well as creating inspirational quorums for other athletes in the field. I seek to develop and implement a mission statement for my brand and exposing it to the public for reviews.  
 Another brand factor to put interest in is understanding my target audience. Before reaching out to my customers, I do proper market analysis by researching to evaluate the type of consumers that belong to the category of my target audience. After getting a clear picture of my ideal customers, the next determinant factor is proceeding in the next step of validating the ideas on the branding strategy. Another additional factor in analyzing the completion is another epitome for a positive review in business. I go to the field to investigate what exactly my competitors are doing to take my brand to the next level. After all, I'm "fighting" with over the same target audience. It is for this reason that  I'm competing for the same customers. One of the weakest brands that I man encountered is that I am oriented to short-term results. I need to make more sales and reach out to new customers in the next quarter. 
How I will communicate my "brand."
	I will use a variety of ways to authentically communicate my brand for a perfect connection with my potential audience. One of the methods is by defining my target persona. To understand the possible persona is the initial step to ordain my brand voice. Beyond identifying who is my target market, I consider investigating where they look for the information and some of the personal identities that most of the individuals resonate with them. In a case whereby the target market is mothers at the working class, it is crucial to focus on how to market this persona as part of their taste and preferences are not equal from their single male counterparts. Once I know the profile of my target audience, I proceed to create a content that seeks to communicate to them and conveys to them the best value that is based on their distinct goals and their desired priorities (Fuller, 2018). 
Secondly, I will establish my ideal channels of communication. One of the most significant challenges to note when communicating about your brand is to sort out the kind of channels that correlate with your brand and the type of message that you are subjective to delivery. There are a variety of digital channels that cannot be featured on every platform and do excellent work to communicate to the audience authentically. I think about who my personas are and where they squander most of their time. In a situation whereby you serve as a business-to-business (B2B) company, you may come to realize that LinkedIn as the most crucial channel for social media, and on the other hand, email marketing can be found to be an efficient way to reach out the customers.
Elsewhere, a business-to-consumer (B2B) company, the best channel for effective communication is the use of Pinterest or Instagram. However, text messaging maybe even more effective in this field of business. I tend to take time to find out channels that will enhance me to reverberate in the best way with my target audience.
My primary target market
The profile for podcast customers will consist of the following demographic, geographic, and behavioral factors.
[bookmark: _Toc389550347]Primary target market
Demographics:
· 60% of female
· 30% are married are approximately married
· aged 18 and above 
· The young and middle-aged professionals who reside from the inner city or who live in suburban areas.
· inclusive of generation X and generation Y
· Those that have attended tertiary education and secondary school. 
· Annual average household income of $140,000.
Geographic:
· The target customer resides and works in the central city or suburban areas of Texas, Alabama, Alaska, Arizona, and Arkansas.
· 80% of this target audience lives or works within an approximate of 25km of an outlet of cities offering the podcast programs.
Lifestyle:
· Prefer host-read ads.
· Those that look for humorous, integrated, and creative podcast experiences.
· Listeners that trust the podcast hosts
· search for high-quality programs
· Have busy lifestyles I general and like to treat themselves with posh life full of entertainment.
· ready to pay for the best quality programs
· they should be successful and are career-driven
· They reply to messages that are set to advertise that are centered on indulgence, are wise, and well produced.
How I will develop and manage my evolving personal brand.
Besides creating a suitable logo, I will develop a surface pattern design on my own, which is inclusive of pattern, hand lettering, illustration, and other artwork designer crates to perform printing on any surface. This venture intends to propagate the intensity to focus on the appearance of a surface. Taking into account the publication as part of surface design, I will consider creating patterns that currently prevail. I will do this by comparing it to the professional graphic designer, who need not be linked with the printing of the design (Rampersad, 2008). 
The type of research that I will conduct.
I will research how to launch a podcast by analyzing an in-depth in:
· The total cost and effort to employ to make a successful podcast
· What kind of equipment I will need
· Way to select a suitable topic 
· How to record episodes in an experienced method and manner in which they shall be distributed.
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